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Infant furniture outlook improves

BY GERRI HUNT

t's hard to imagine that business in 2010
will be anything but an improvement
over last year’s disappointing figures.
“Like everyone, business has been
tough for us,” said Kevin Walker,
Young America vice president of product
sales and management. “But I'm confident
we've seen the bottom. Sales have been
improving, and we anticipate a good
year.”

At Newport Cottages, Pockets Alvarez
is “excited and optimistic” about growth
in 2010. “We experienced a decline in sales
during the last quarter of *08, and through-
out all of '09 we were able to maintain a
constant level of sales.”

Capretti President Mitchell Schwartz is
“really pleased with the direction” of busi-
ness, following overseas structure changes
and an investment in its Capretti Green
line. And Greg Sicard, national sales man-
ager for Best Home Furnishings, said its
juvenile sales have been “identical to the
adult side, almost to a T.”

But as business is on the upswing, the
industry is being detoured by safety regula-
tions. Amid millions of crib recalls, plus
the Consumner Product Safety Improvement
Act of 2008, manufacturers are being
forced to change processes and products —
but they’re glad to do it, as it means chil-
dren are safer.

“We have seen a sharp rise in consum-
ers calling us to confirm that our furniture
is in fact made domestically from hard-
woods, and ensuring that our finishes are
non-toxic,” Alvarez said.

“This challenge will turn out to be an
important competitive advantage for those
manufacturers that can instill that trust
factor in the consumer,” he contimied.
“For example, we no longer offer drop
sides on any of our cribs. We made this
change in the fall of last year, and P'm sure
that our dealers and consumers appreciate
the fact that we are proactively doing
everything we can to produce the highest
quality and safest product in the
industry.”

Capretti has moved fast as well. “We've
taken a proactive approach, and wanted to
have all the testing lab results first,”
Schwartz said. “No one is more compliant
than we are, and we weren't going to rush
production or risk recalls.” The biggest
battle Captetti has faced is elevated securi-
ty levels ac U.S. ports, where its Chinese
imports get X-rayed. .

On the flip side, Young America
announced late last year that its furniture

A symphony of swirling ribbons and roses decorate the hand-
painted Provence chest and change tray from Australia’s
Miss Tati. With an antique wash finish, the sides are green
gingham. The chest comes in three sizes, $950 to $1,150 and
changer is $125, misstatiandfriends.com, 613-9817-4482.

The Ray storage unit by Muu, $795, shown here with wainut
legs and "Blastoff” MuuPane!, accommodates the Ray
changing tray on top, $125, muukids.com, 800-732-9767.

The Eicho changing station from Spot On Square has
an iconic, minimalist look with an affordable price tag to
match. Made of 100% recycled/reclaimed and no formal-
dehyde added MDF, it is offered in a bright white non-toxic
finish, $675, spotonsquare.com, 800-308-0046.

Tetra2 is a six-drawer unit from NotNeutral made of birch
Euro-ply. It can be used as a low cabinet, smali dresser, or
changing table with the addition of a tray that fits a standard
changing pad, $2,000, notneutral.com, 323-785-1888.
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The Tuscany 4-in-1 Stages crib in cak by Stork Craft
has a sleigh design. It has stationary sides and
converts to a toddler bed, daybed and full-size bed,
storkcraft.com, 604-274-5121.

The Buckingham glider from
Little Castle Furniture brings
a classic styling to the nursery.
Shown in the luxurious Palimar

fabric, $649, littlecastisinc.com,
805-278-4646

This Comfort Recliner 302 from the Dutailier
Prestige Collection reclines and glides.
Featuring an innovative patented glide feature,
it does not compromise the smoothness of
the reclining and gliding mechanisms, for a
combination of the modern look of a trendy
chair, the optimal comfort of a recliner and the
relaxing motion of a glider, $949, dutailier.com,
800-363-9817.

212-529-1400.

Young America’s Built to Grow 2000 slat crib, shown in seagrass, can mix
and match with the MyHaven collection, youngamerica.com, 276-627-2000.

—_—

Q Collections’ most popular crib,
the Gielo is a classic design — minimal
and elegant with plenty of clearance
underneath for storage bins, etc.
Handmade in the USA, it's Green-
guard certified. It has fixed side rails
and a four-height adjustment mattress
support, $1,180, geollectionjr.com,
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The Beaumont crib coordinates with Baby Appleseed’s
Davenport collection. It has a drawer underneath and

converts to a toddler and full size bed, $799 (conversion
kit sold separately), babyappleseed.com, 626-333-1919.

Best Home Furnishings has added
a Power Rocker mechanism to many
of its recliners, like Tryp, for whisper-
smooth motion at the touch of a button.
Tryp has a semi-attached back blown
with high-loft premium cushioning
fibers, and seat is high-density foam,
bestchairs.com, 812-367-8453.
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Million Doliar Baby's Marlowe 4-in-1 Crib Is mads from New Zealand pine.
The mattress can be adjusted to four levels, and uses the company's standard
crity mattresses up to B-inch thick with the crib, toddler bed and day bed. Crib
includes & guard rail and under-crib drawer. Separaie conversion kit turns it into
a full-size bed, $399, milliondollarbaby.com, 323-728-8988.




20 KidsToday February 2010 KidsTodayOnline.com

Buyer's Guide

would be produced stateside. “That means
a lot to the consumer,” said Walker. The
cribs are Greenguard-certified ~ which refer
to indoor air quality. And Young America
already has its paper trail tracking products
back to their sources - a procedure that “puts
a big burden on all importers,” he said.

Tracking has been easy for Best as well.
“The people we deal with were so far ahead,
they had all the paperwork in place,” said
Sicard.

For this year, Best is extending power
into its juvenile recliners. Sicard said Best
continues to cut its lead time, with a goal of
dclivery under two weeks — even though the
chairs arc built to order. The fabric mer-
chandiser watches bedding trends, to make
sure upholstery will match what parents are
putting in their purseries. “It’s one of the
fastest things that changes,” he said.
“Mothers want the newest thing out
there.”

Newport Cottages has seen a change in
consumer habits. “We’ve noticed an increase
in sales of certain types of pieces ... that can
easily be transitioned into a guest room, or
used in the bedroom as the baby grows,” said
Alvarez, “A quality piece of furniture can last
many vears, even generations, and people
warlt to make sure they can take advantage of
that longevity.”

With retailers in mind, Newport Cottages
has changed its Web site and increased
Internet marketing efforts, “Many specialty
retailers complain that the Intemet is making
competition more difficult for them. This
challenge is not going to disappear, but will
intensify in the coming years,” said Alvarez.
“We are developing a marketing plan that
will empower our retailers, open them up to
increased store and Web site traffic, and give
them other tools thar can have a significant
impact on sales.”

Young America is making sure its custom-
ers know its four-part story: color, safety,
Greenguard and sustainability. “We meet and
exceed CPSC requirements, and have our
own standards,” said Walker

While Young America spent most of its
energy last year on the transition to its Made
in America concept, new collections are
expected to debur at the ABC Kids Expo in
October. “With 60 finish options, the infant
and youth collections can mix and maech
across the line,” said Walker. “Ir gives con-
sumers more choices.”

Capretti focuses on its target niche - a
small dedicated core group of independent
retailers. “We stay in constant contact with
them,” said Schwartz. “Price is not our decid-
ing factor. It’s a very competitive market ...
we focus on delivering quality in a timely
fnanner. We try to explain to them why they
shouldn’t try to compete with mass mer-
chants, at the level of service they do. It’s dif-
ficult for them to understand. With foot traf-
fic going down, they can’t afford to sell con-
sumers lesser gonds. Their expenses and
overhead aren’t changing.” O
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The Verde fixed-gate crib from Capretti includes
a drawer and toddler rail, and is available in
amaretto, espresso, merlot, natural and snow,
$1,799, caprettinome.com, 954-385-8318.
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800-463-0145.

Eden Baby’s Moderno collection features a wave cutting design on the side
panels of the crib and drawer front. The pisces are made with hardwood and
sport a white and espresso two-tone finish. The crib, $399, has three adjust-
able mattress levels, and includes a toddler bed guard rail for corversion (a
full-size bed conversion kit sold separately). The dresser, $499, has three
deep drawers with dove-tail construction, a bottom dust board, and it’s the
right height for a changing pad or TV, edenbaby.com, 714-997-9772.

Corsican's Harmony 6862 crib is made of fine
cast iron and has a stationary side rail, $2,215,
corsican.com, 800-421-6247.

Lollipop from AP Industries is available in all finishes. The crib has
three mattress heights and converts to a daybed, apindustries.com,

verts fo a crib. It is compact and on cast-
ers for mobility. It comes with a machine
washable, 1-inch foam mattress pad
covered in soit qulted cotton and two soft
organic white shests. Bassinet is avail-
able in ebony or white, $359, or bamboo,
$499. The conversion kits are $329 and
$425, argington.com, 800-482-0522,

The cotiage-style Summer Breeze Grow With Me convertible crib from
Legacy Classic Kids Is made from select hardwoods in a white fin-
ish, $499, legacyclassickids.com, 336-449-4600.




